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https://merchantmachine.co.uk/most-popular-payment-methods/
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https://pp.seismic.com/Link/Content/DC8cBmGVfCQMV8mWB74mWB4p44BV


©  2025 PayPal Inc. | Confidential and Proprietary.15



16



©  2025 PayPal Inc. | Confidential and Proprietary.17



©  2025 PayPal Inc. | Confidential and Proprietary.18



•

•

•

•

































https://www.statista.com/statistics/457078/category-cart-abandonment-rate-worldwide/
https://www.wsj.com/video/series/wsj-explains/returns-are-the-retail-industrys-quietly-mounting-logistics-problem/E59FB473-AA3D-4C6B-95F1-E50B26C6C427
https://www.statista.com/statistics/1311122/global-bnpl-market-value-forecast/
https://baymard.com/blog/checkout-flow-average-form-fields
https://www.statista.com/study/10653/e-commerce-worldwide-statista-dossier/
https://www.edelman.com/sites/g/files/aatuss191/files/2023-01/2023%20Edelman%20Trust%20Barometer%20Global%20Report_Jan19.pdf
https://www.statista.com/study/10653/e-commerce-worldwide-statista-dossier/
https://www.statista.com/statistics/1275069/leading-drivers-social-commerce-use-increase/
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey/archive/consumer-insights-survey-june-2022.html
https://www.triviumpackaging.com/media/zvthtp1t/2021buyinggreenreport.pdf
https://www.forbes.com/sites/forbestechcouncil/2022/10/14/why-retailers-are-racing-to-have-a-metaverse-presence/?sh=371aff36262a
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey.html
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